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Introduction 

The Athawale College of Social Work Alumni Association conducted a comprehensive 

feedback survey for the academic year 2023–2024. The purpose of this survey was to 

gather insights from alumni regarding the college's various initiatives, programs, and 

services, as well as their effectiveness in supporting alumni development. The feedback 

addressed aspects such as guidance meetings, personality development, employment 

opportunities, campus interviews, alumni meetings, and the utilization of college 

resources like the library. This document summarizes the findings and highlights key 

observations from the feedback data to help improve the college’s engagement with its 

alumni. 

It is clear from the feedback form filled by the Alumni Student that- 

The highest number of students who say that guidance and meetings are organized in 

the college is11 and its percentage is 63.15%. Similarly, the number of students who say 

orientation is organized is 2 and their percentage is 11.33% and those who say that 

guidance meetings are not organized in the college. The number of students is 2 and 

their percentage is 13.33%. 

This leads to the conclusion that the number of students who say that guidance meetings 

are held in the college is the highest at 11 and the percentage is 63.15%. 

 

The number of students who say that personality development is taken for alumni in the 

college is 1 and their percentage is 6.66%. Similarly, the number of students who say that 

all of the above programs are done on personality development and employment 

opportunities in the college is 19 and their percentage is 93.33%. 

This leads to the conclusion that the number of students in thecollege who say that 

programs for personality development, competitive examination guidance and 

employment opportunities are held for the alumniis the highest at 19 and its final 

proportion is 93.33%. 

 

The number of students participating in various programs is 4 and their percentage is 

26.66%. Also, the number of students who visit the college for development, mentoring 

students, participating in various programs of the college and participating in all the 

above programs is the highest at 11 and their percentage is 73.33%. 



This leads to the conclusion that for the development of the college, students visit 

objects, guide students, participate in various programs of the college is 11 and its 

percentage is 73.33%. 

The number of students who say that campus interviews are conducted for alumni is 

11and their percentage is 73.33 %. And the number of students who say that campus 

interview is not conducted for students in colleges is 4 and their percentage is 26.66%. 

This leads to the conclusion that the number of students who say that college conducts 

campus interviews for alumni is the highest at 11 and their percentage is 73.33%. 

The number of students who said that they received from college for campus interview 

is 4 and their percentage is 26.66%. Also, the number of students who say that they have 

received information from alumni for campus interview is 1 and their percentage is 

6.66%. Similarly, the percentage of students claiming to have received information 

through social media is 1 and their percentage is 6.66%. Also for campus interviews, the 

number of students claiming to have received information from college, alumni as well 

as through social media is 9 and its percentage is 60%. 

This leads to the conclusion that the number of students who said that they received 

information from college, alumni as well as through social media from all of the above 

is 9 which is the highest and their percentage is 60%. 

The percentage of students who say they attend the Annual Alumni Meeting of the 

College once is 3 and their percentage is 20%. The number of students who report 

attendance is twice is 4 and their percentage is 26.86 % and the number of students who 

say they attend the meeting thrice is 2 and its percentage is 13.33. The number of 

students who do not attend college alumni meeting is 5 and their percentage is 33.33%. 

This leads to the conclusion that the number of students who do not attend the college 

alumni meeting is 5 and their percentage is 33.33%. 

 The number of students who say that the information received in the college 

alumni meeting is extremely useful is 7 and their percentage is 46.66%. Also the number 

of students who say that the information received in the college alumni meeting is 

partially useful is 4 and their percentage is 33.33%. Also, the number of students who 

said that they did not get the information in the alumni meeting of the college is 2 and 

their percentage is 13.33%. 

This leads to the conclusion that the number of students who say that the information 

received in the college alumni meeting is partially is 7 and their percentage is 46.66%. 

The number of students who say that the programs offered by the college for the alumni 

is partially useful is 4 and their percentage is 26.66% and the number of students who 

say that the programs offered by the college for the alumni are completely beneficial 



is 9 and their percentage is 60%. For alumni, the number of students who say that 

there is nothing beneficial for them in college is 2 and their percentage is 13.33%. 

This leads to the conclusion that the number of students who say that the programs 

offered by the college for their students are completely beneficial is 9 and their 

percentage 60%. 

The number of students who say they come in contact with other alumni of the college 

is 8 and its percentage is 53.33%. And the number of students who say that they do not 

have relationship with other alumni of the collegeis 7 and its percentage is 46.66%. 

This leads to the conclusion that the number of students who say that they come in 

contact with other alumni of the college is the highest at 8 and their percentage is 

53.33%. 

Alumni students are given the benefit of the college library for preparing for competitive 

examinations so the number of students who agree is 13 and their percentage is 86.66%. 

Also, the number of students who do not agree is 2 and their percentage is 13.33%. 

This leads to the conclusion that the number of students who claim that the alumni are 

given the benefit of the college library for preparing for competitive examinations is 13 

and their percentage is 86.66%. 

The number of students who fully participate in various programs is 9 and their 

percentage is 60%.Also, the number of students who say that they have half 

participation in various programs is 4 and their percentage is 26.66%. The number of 

students who say that they are not participating in various programs in the college is 10 

and their percentage is 52.63%. The number of students who say that they are not 

participating in various programs in the college is 2 and their percentage is 13.33%. 

From this it is concluded that the number of students who say that they have complete 

participation in various programs of the college is 17 and their percentage is 60%. 

Also for overall development the college should provide job by contacting the factory 

along with the general hospital as well as NGO. 



 FEEDBACK 2023-2024 SUMMARY REPORT 

When the Feedback Form for the session 2023- 2024 was filled by the alumni, the students 

were asked a variety of questions and answered through the interview schedule in which 11 

students said that guidance meetings are organized in the college and their percentage is 

73.33%.The number of students who say that personality development competitions, 

examinations, employment programs, etc. are conducted for the alumni in the college and their 

percentage is 100%.And the percentage of student who say they are participating in college 

programs, guiding students to visit objects for the development of the college is 100%. The 

number of alumni who say that campus interviews are conducted for alumni in colleges is 11 

and their proportion is 73.33%. Similarly the percentage of student who claimed that they 

received information from alumni through social media tools from campus Interview College 

is 100%. The number of students who attend the college alumni meeting once, twice and four 

times is 9 and their percentage is 59.99%. And the number of students who say that the 

information received in the alumni meeting of the college is incomplete and completely 

beneficial is 12 and their percentage is 79.99%. As well as a college for alumni, the number of 

students who say that the program conducted by the school is incomplete and completely 

beneficial is 13 and their percentage is 86.66%. And the number of students who say that they 

come in contact with other alumni of the college is 8 and their percentage is 53.33%. And the 

alumni are given the benefit of the college library to prepare for the competitive exams. The 

number of students is 13 and their percentage is 86.66%. And the number of students who say 

that they are fully involved in various programs of the college is 13 and their percentage is 

86.66%. Also for overall development the college should provide job by contacting the factory 

along with the general hospital as well as NGO. In summary, the greatness of the alumni proves 

that the answers given by the students are correct. 

The feedback revealed several significant observations: 

1. Guidance and Orientation: 

o A majority (63.15%) of alumni stated that guidance meetings are regularly 

organized by the college, making it a well-received initiative. 

2. Personality Development and Employment Opportunities: 

o An overwhelming 93.33% of alumni indicated that programs covering 

personality development, competitive exam guidance, and employment 

opportunities were beneficial, showcasing their impact on alumni skill 

enhancement. 

3. Participation in Programs: 

o Most alumni (73.33%) actively participated in development activities, 

mentoring students, and other programs organized by the college. 

4. Campus Interviews: 

o A significant 73.33% of alumni acknowledged the college's efforts in 

conducting campus interviews, with 60% receiving information about these 

interviews through multiple channels, including social media and alumni 

networks. 

5. Annual Alumni Meetings: 

o Participation in alumni meetings varied, with 33.33% not attending. However, 

46.66% found the information shared in these meetings extremely useful. 

6. Library Access for Competitive Exam Preparation: 



o The college library was widely appreciated, with 86.66% of alumni 

acknowledging its availability for preparing for competitive exams. 

7. Program Effectiveness: 

o A majority (60%) of alumni considered the programs offered by the college to 

be completely beneficial for their growth and development. 

8. Networking and Relationships: 

o While 53.33% of alumni maintained contact with their peers, 46.66% reported 

no active networking, indicating a need for improved alumni relationship-

building efforts. 

9. Overall Development and Suggestions: 

o Alumni recommended that the college enhance its support for job placements 

by partnering with factories, general hospitals, and NGOs. 

The survey underscores the importance of continuous efforts in organizing effective 

programs, strengthening alumni networking, and ensuring the availability of resources for 

professional growth. These insights provide a valuable foundation for further enhancing the 

college's alumni engagement strategies. 

  



ACTION TAKEN REPORT 

Athawale College of Social Work Alumni Association 

Feedback Analysis and Actions Implemented (2023–2024) 

Based on the alumni feedback received for the academic year 2023–2024, the college has 

identified key areas for improvement and implemented actions to enhance alumni 

engagement and support. Below is the detailed action-taken report: 

 

1. Guidance and Orientation Programs 

Feedback Insight: 

 63.15% of alumni appreciated the guidance and orientation programs, while a small 

percentage (13.33%) suggested they were not organized. 

Action Taken: 

 Increased frequency and outreach for guidance meetings and orientation programs. 

 Ensured that schedules and updates for these programs are communicated through 

emails, social media, and alumni networks. 

 

2. Personality Development and Employment Opportunities 

Feedback Insight: 

 93.33% of alumni found programs for personality development, competitive exams, 

and employment opportunities highly effective. 

Action Taken: 

 Introduced new workshops focusing on personality development and soft skills. 

 Expanded the scope of employment-related programs by collaborating with industry 

professionals and inviting guest speakers. 

 

3. Alumni Participation in Programs 

Feedback Insight: 

 73.33% of alumni actively participated in college programs, while others showed 

limited engagement. 

Action Taken: 



 Strengthened communication channels to encourage more participation by sharing 

success stories and program outcomes. 

 Added new incentives for participation, such as certificates, networking opportunities, 

and access to career resources. 

 

4. Campus Interviews 

Feedback Insight: 

 73.33% of alumni confirmed campus interviews were conducted, while 60% received 

information through multiple channels. 

Action Taken: 

 Improved coordination with companies and NGOs for organizing regular campus 

interviews. 

 Enhanced communication strategies to ensure all alumni are informed via email, 

social media, and the alumni portal. 

 

5. Annual Alumni Meetings 

Feedback Insight: 

 33.33% of alumni did not attend annual meetings, though 46.66% found the 

information shared extremely useful. 

Action Taken: 

 Revised meeting schedules to accommodate more alumni. 

 Introduced virtual meeting options for alumni unable to attend in person. 

 Improved content delivery by including interactive sessions and career-oriented 

discussions. 

 

6. Library Access for Alumni 

Feedback Insight: 

 86.66% of alumni appreciated library access for competitive exam preparation. 

Action Taken: 

 Extended library hours for alumni. 

 Updated the library with new materials and resources relevant to competitive exams. 



 Provided online access to library resources for remote users. 

 

7. Networking and Relationships Among Alumni 

Feedback Insight: 

 53.33% of alumni maintained contact with their peers, while 46.66% lacked 

networking opportunities. 

Action Taken: 

 Launched an alumni directory to facilitate better connections. 

 Organized alumni networking events, including virtual meetups for outstation alumni. 

 Created a WhatsApp group and LinkedIn page for ongoing interaction. 

 

8. Program Effectiveness and Overall Development 

Feedback Insight: 

 60% of alumni found the programs beneficial for their development. Alumni also 

recommended the college collaborate with factories, hospitals, and NGOs for job 

placements. 

Action Taken: 

 Initiated partnerships with local factories, hospitals, and NGOs to create more job 

opportunities. 

 Established a placement cell to guide alumni through job applications and interviews. 

 

9. Alumni Program Participation 

Feedback Insight: 

 60% of alumni reported full participation, but some highlighted partial or no 

involvement in college programs. 

Action Taken: 

 Improved program scheduling to reduce conflicts with alumni commitments. 

 Ensured diverse programs cater to varied interests and professional goals. 

 



Conclusion: 

The college is committed to continuously enhancing its alumni engagement initiatives based 

on the feedback provided. These actions are intended to foster stronger relationships, provide 

better opportunities, and ensure the growth and development of alumni. Ongoing evaluation 

and feedback mechanisms will ensure that these efforts remain aligned with alumni needs and 

expectations. 

--------------------------------------- 

 

 

  



SPECIAMAN FORM 

 


	1. Guidance and Orientation Programs
	2. Personality Development and Employment Opportunities
	3. Alumni Participation in Programs
	4. Campus Interviews
	5. Annual Alumni Meetings
	6. Library Access for Alumni
	7. Networking and Relationships Among Alumni
	8. Program Effectiveness and Overall Development
	9. Alumni Program Participation

